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Managerial Accounting is about providing information to help managers
perform three vital activities within the organization - planning,
controlling, and decision making. To reach this end, This course covers
cost concept, job-order costing, process costing, cost behavior
analysis, cost-volume-profit (CVP) analysis, master budgeting, standard

costing, relevant cost analysis, and capital budgeting decisions.
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2 AIFTF 73827 |The course aims to provide students: managing innovation, implementation
é% of a management practice, process, structures, and case studies in
management innovation. Managing innovation section discusses the
management of innovation in a range of levels from individual, team,
firms. Case studies section discusses new breed of innovative practices,

processes, and mechanisms.

EEPIRTE I E This course aims to understand the dynamics of organizational
innovations, entrepreneurship, a well-crafted organizational innovation
strategy and well-developed processes for implementing organizational
innovations and entrepreneurship. This, in turn, promotes firm

performance.
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The topic covered include efficient market hypothesis, relation between
accounting numbers and stock prices, information content of non-
financial measures, theory and several analytical tools (or

methodologies) which may be applicable to the financial accounting

research.
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practical knowledge about entrepreneurial finance. It helps students




generate innovative idea to create a new business model and also help

firms control value-creating opportunities.
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This course is designed to utilize creativity in the management to
broaden students thinking and leader potential in the global workplace.
This course will help you learn a set of skills that will enable you
achieve the professional and personal success that you desire. Success
means different things to different people, but most people want to
achieve the following: Professional effectiveness: This refers to making
a difference in the world though your profession, as well as getting
tangible, measurable results at work. Career success: This refers to
having the career benefits that you desire. These may include
promotions, salary, job choice, job satisfaction, flexible work
schedule, early retirement, and/or work-life balance. Quality of life:
This refers to achieving health, happiness, and longevity for you and
for the people you care about. This also refers to having time to invest

in your communities and in the world.
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This course was designed to be practice-oriented. Choosing Facebook
online platform, which is one of the most popular media in past 5 years,
as the communication channel, this course aims to encourage students to
take real actions and start to communicate with the real-word, not
sitting in the classroom memorizing the marketing theories alone. Only
by acting on the strategies of communication in person, shall the
students learn the art of communication. From where, they may figure
out how to use what they have learned in the classroom and from the

textbook to fulfill their future life and work.

Mis 3+

This course is an introduction to the basic concepts and standards
underlying financial accounting systems. Several important concepts will
be studied in detail,

receivables,

including: revenue and expense recognition, cash,
inventory, long-lived assets, present value, current
liabilities, non-current liabilities, and equity. The course emphasizes
the construction of the basic financial accounting statements - the
income statement, balance sheet, and cash flow statement - as well as

their interpretation.
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invited to give lectures. Students will learn HR best practices in
different industries and how to make HR professionals a great asset to

an organization.
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Selection is a critical organizational and primary human resource
function, concerned with the acquisition, deployment, and retention of
the organization’ s workforce. This course examines in depth and
provides an assessment of the core staffing activities, 1.e.
recruitment, selection, and employment, as well as the staffing support
i.e.

activities, legal compliance, planning, and job analysis, and is

needed by students who plan to work in the human resource profession. In
this course, students will learn selection models, strategy, and
methods, including, planning, job analysis, recruitment, measurement,
selection and retention management, to achieve organizational
effectiveness.
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This module aims to promote the understanding of usefulness of
management innovation and high commitment HRM practices. This, in turn,
facilitates better firm performance and improved competitive advantages

globally.

RG]
i

Bt B iAW R KRR FTRRA A R Af S AR AL L A AR
AN R EF I ARRCA 2 BeE R L AAHD REE R AR L TRR
BEA KA R A S ARAS SR EANI KETH £
WHEEH N R FTRIEL AL hikdy o FARTEE § 0 1. MR F] Linear
programming (& % ) 2. & i v A% $53) 22 k4% (7 Optimization Decision
Model (= %) 3. %5[(1):JRAF¥ A 4 FRAF BRI (Z %) 4. %0

(2): FBE PSP R IE (2 %) 5. %60(3):% & 4% (bl4e: Uber
Fat)ei H e R 2 46 5 (2 %) 6. & * feg sV ig 8 2 Metaheuristics
(= %)

F S L S R T

AgARRA Bhew I fEEE R AL > FR L AR EEN L

YR A L EhRE LR R LR E o




TRBTHELR AREAG MESF T L EI2% > ¢ HH AR - BFEZH -
AP EA N AP R LA B S A RIA G E - £ A
7 Fehé I#‘%Eﬁrff¢iﬁ.ﬁs‘_'g’&“%\.°

A ¥ B (-)

Q%#ii%%ﬁ%?’E%%ﬁi?“’&ﬁ%ﬂﬁﬁamﬁg%iio

Bk A

RTML1 LD TRE AL HEAEAHIE 0 A EFASRLER BBE ) 5

IR A P HE CEEREEFLIRBADEEA S - AR BB L AKB LT
o B ENEAY Y R - TOREREKLE LY R A T %%tbéﬁc%ﬁf‘i i
P8 2 RS

FIZBLAAE SF [PRIBEY LR A% TEZE AL > A EFRERAEE B S

FER B SRR EEFUSBAOE R o R #5 RRRR LA S
ZHEBT R GERERART BV EF - L ORFRAAT Y T ) FIE
PRARs e § 2 REAREY |

FHE L FH RG] PHETTREEG  AATEE L R mE o QIERT o £ EeR
1E LT AEEA AR

Scal- L 1 72 3 dohena 8 2, i enf| g i Ae 3 A o P v i enBl 4 ed ATaran g 12
F1 R b, ArE g A 2T R

FHEREHAE |l FHERAPNIES 2 FHE RPN 3 A IR % 4 AR
RS TR

R i $~%®!wﬂﬁw”1% Wk A 2. A 00 3B R 5 4 K
EH ORI BEAE G S b REAEETS BT A 6. BEEYY S5
Lofeadt 2300 0 R TR RGO E R B E 8 g KRy
9. Weg AR e 8 10, WKog GRS 17 3

Kk g AGARRL AT EFE BT R T 0 FELARFTARITRIFE TR K AL D

PRI ST o R H o Pl E AR FT AR AL AR A A AR FTARNTE TN
REOERZT L TR R EFEFLEAER o FEETA AN FoMAR KER L
# (Commitment-intensive decision) s pFig » & Figpt A &k » 247 & A0k (76

A Rtk o 50 FIE f E S A QT eag ) a0 AP - % Ghemawat #i2

AT R ORFEA A K4 B 1 LixA {7 (position analysis) ; 2. #
= iEguF A 2 47 (Sustainability analysis);3. s~ 47 (Flexibility

analysis);d4. F§ A e A% 7 & A 7 (Judgement analysis)

Wi AR AR AT T, B e B 2 H TR R

RS S ﬂ‘éﬁcﬁii%’“* SAEBEBRF R A AR M G o 0 1L EEEFTICT
&3 Poprg B R R pTE ORTE R H o RE Y F R 2 FEATRERGE R o 2
é;;ﬁd Bae 5 atpM G Riht e wsis & £ e ﬂ hiE- HTE
WF g .
FrE R pm  LORUER 2EEEE ) 3 AT RE LEGERC) £ iFh LBE

Fh UL RS RS 6 RGP %%ém%%'l&%1%§%A$
8. I X4F3

N

BHHEAETRE S

N

LES [ A

AFARL R F R 0 BENIEE R PHAFRF LY g AT o AR
REFAAEFRIMILG - R BT FURF LY 0d - Pl S AERT B
% b AART K4 » e fE (4o Apple ~ Nokia ~ 2T ~ BEF L E)EF BE AT




EERLED LAAEEHERG: 2RGEY ) 38§ RS L FFRRGE 5.0 Fips
¥7 6.R and D X2 B p 7. & &% 8. F FIFFT R

THRAE ERA |1 SER AT
2% BRTEVE B B A
B ﬁﬁ%%?

TERFARMBD TG FEH o BE A BRI I AT £ B
KT 2 Y WA AR RE L B Y

S BT £33 S EHE R R e RE L FELBS LY
B4 ERNRESATS R

BEEEUES
FOER G | AR ER AT L Ao 2 gk i € 2 A F A E 2
TP APHS I ET EIF FT R 3R R NS PR T 4 e
PAILE SRR RN AN gt bW A B oRBEL R hgd o 5N R
it 6 #’Eimdyﬁﬂﬁﬁ

HEHE oA BEHCSY o W X LR 08 o3 A0S multiple regression modeling,

Categorical and limited dependent variables regression modeling

A4 F' /E'/:_\:WEH;‘} Fﬂtﬁi'é’\ t’\' 3 Fb-ﬁz\ . "‘ fb-ﬁb Ffﬁpg /:_\:WFJ %'?' rrj? _ﬁ ’ '/i?’@é‘j'/k 4 X,/EIAF—&_\%}E’;’]
BRB 2% - PR R #ﬁ%4ﬂ ET NS BAMEAPMIBEITT T 0 BEFF
Fet o P f A FREN- BV ALV R D

BEE B PR e B AR BIFRNIT G oA g S AT R B S R AR 1T
(=) R~ 2R 5 ~BERS 2 BGHGE LM oM g e Pt Uk

EE A
SIAE A 4 TR AR T Y 4 Bl LR R 0 R REs s Tt
_.H’)iv‘-"ﬁ-lm% E’L;;"o

w75 B AT
(=)

Frtf1stlesdd chE R 2 11875 o ¥ E e SagfIfI R ok &
llmi%w?m@$°wwﬁﬁwﬁlm?ﬂﬁ AR S A
R 1T REEER R IR R LTS E R B R R e
e RRGIA A TR IR A 0 B L PIL o EN A
W FE-HBEF L PERF A A o

o m

GRE B P RE me2pwﬂimﬁﬁﬁﬁ&3%Wﬁ4§W*? UL TR A Aot R e

A2(-) FEENAE RE T8, 2 5 BEFL  BHERENGHY 6 AEHEE 2
HE k2

ERERATEE (LHALF 2 AMIEHY - 23R (QAPRE S DF TR

(=) (OF TRELTHEAT - (DR ER 3 BB EBFL 2 2RI (OFF %X

e EE? s s (OF A (DE ad § B LR

Rttt 4 TR *imﬁﬁWﬁﬁiﬁ%w%ﬁﬁﬁiiaﬁ%ﬁ’ﬂﬁ&JﬁﬁggﬁZﬁﬁ{

£ LA FRIVEE T TR L 0 G IMA B ANG L  fRAvie il B4 4 FoRE L ¢
LR R R L H NP et o A e e i*°$%ﬁ‘**ﬁ?ﬂ
IR ANERE AT B ERZE SE Y e FPLmR ;’a”’.f_ﬂ_:%\
FRM G I G EREIZ B B Bt s ek g g
fgfs o

fi B 2 BLIRAT 3 HeARPN FRGRE D) UL ARRIR 2) BARAE 3) BARE® 4 BREBE D L
R

PRI R (REFL A e 88 B R R FELR Rt

Bt f R A




imf%(%ml%mﬂ)mﬁﬁ’@%w%mﬁﬁf%’ﬁﬁgﬂﬁﬁ,@gg
TR I RIEIR g Rt o

AEARE ARG E R~ Puldg > 3 s iR L& A RR = K% (Cost
Advantage Positioning Strategy)¥ 4| & &4t 2 i+ { v% (Benefit Advantage
Positioning Strategy) 2. & = = # % (Broad Coverage Strategy)'t % & # %
(%ws&mwg)wﬁﬂﬁ%ﬁﬂﬁiﬁ%ﬁibw LSk R4 il 2,
RS P 3L p E T L aEal o B AT EF R Al ey

A 2 [ e

EEP L A

1A% 2.4 A aREE AIRT, F P B TRE; 3 i, (TP BV 2R R 4
4. i A B i 4 B EIRA R BEPIC 4 5 6. R ILR AT B P
A T AT B

The purpose of this class is to provide graduate students with an
introduction to the theory (concepts) and applications (practice) of
business research methods. The ways in which research methodologies and
statistics techniques are applied to the business studies will also be

covered in this class.
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The training goals of this class are for student to learn:

Project management methodology: PMBOK Guide based methodology 5 phases
from initiation, planning, execution, monitoring & control, and end,
with 10 knowledge areas integration, scope, cost, time, quality, human
resource, risk, communication, procurement, and stakeholder.

Course Project is designed for students to apply the project management

methodology and learn to work as a team to deliver the project together.
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